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Cool Thinking on the Hot Broadcasting of
TV Dating Show "If You Are the One'"

QIU Guang-hong
( School of News and Journalism Mianyang Normal University Mianyang Sichuan China 621000)

Abstract: The dating shows "Lets Meet" by Hunan TV "If You Are the One" by Jiangsu TV have caught
lots of audience since the beginning of 2010 and the audience rating is mounting to zenith. "If You Are the One"
has changed from once a week to twice a week and the audience rating increases to a remarkable 2. 61% . Such
TV shows have attracted peoplets attention because of their new forms contents and full of personality colors.
Simultaneously the problems hide behind have been largely concerned. Therefore this article tries to speculate
such problems through analyzing the development of such TV programs and the reasons why they are so popular
and summarize a few conceits for them in TV show.
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